Projected TAM Course Schedules: 2003 - 2005

Only open to students enrolled in the Textile Apparel Marketing Program

. Registration Registration . Last Day to Last Day to
Course Description Start Date Ends Course Begins Add/Drop Withdraw Course Ends
Fall 2003 — Summer 2004
Mzzeenfﬂaba' Managing in the 21st July 25 August 25 August25 | September1 | September26 | October3i | 2003 |
MB32 Strategic Marketing July 25 August 25 August 25 September 1 | September 26 October 31
Management
MB42.Strateg|c Planning in the Global July 25 August 25 August 25 September1 | September 26 October 31
Environment
MB27 Management of Information October 6 November 3 November 3 November 10 December 5 January 2 2004
Through Technology
MgZeSCiggrc]:sountlng for Management December 8 January 5 January 5 January 12 February 6 March 5
MT45 Trends in the Textile Industry December 8 January 5 January 5 January 12 February 6 March 5
MB29 Financial Policy and Planning February 9 March 8 March 8 March 15 April 9 May 7
MB43 Global Licensing and Sourcing .
for the Textile and Apparel Industries February 9 March 8 March 8 March 15 April 9 May 7
MB30 Quantitative Methods in April 12 May 10 May 10 May 17 June 11 July 9
Decisions
MT46 Textile and Apparel Integrated April 12 May 10 May 10 May 17 June 11 July 9
Enterprise
MB25 Management Communications
and Negotiations June 14 July 12 July 12 July 19 August 13 September 10
Fall 2004 — Summer 2005
Mg?ﬂiigbal Managing in the 21st July 26 August 30 August 30 September 6 October 1 October 29
MB32 Strategic Marketing July 26 August 30 August 30 September 6 October 1 October 29
Management
MB42.Strateg|c Planning in the Global July 26 August 30 August 30 September 6 October 1 October 29
Environment
MB27 Management of Information October 6 November 1 November 1 November 8 December 3 January 7 2005
Through Technology
MgZeBCi/SAi;::sountlng for Management December 8 January 3 January 3 January 10 February 4 March 4
MT45 Trends in the Textile Industry December 8 January 3 January 3 January 10 February 4 March 4
MB29 Financial Policy and Planning February 7 March 7 March 7 March 14 April 8 May 6
MB43 Global Licensing and Sourcing .
for the Textile and Apparel Industries February 7 March 7 March 7 March 14 April 8 May 6
MB30 Quantltatlve Methods in April 11 May 9 May 9 May 16 June 10 July 8
Decisions
MT46 Tex"ule and Apparel Integrated April 11 May 9 May 9 May 16 June 10 July 8
Enterprise
MB25 Management Communications
and Negotiations June 13 July 11 July 11 July 18 August 12 September 9

Notes:

e Faculty assignments are tentative. Access to course material will be granted on the class start date.
Grades are due in the Registrar's Office one week after the last class Early registration takes place in
the preceding semester, but no students will be entered into the e-College system (enrolled) earlier
than four weeks preceding the start of classes.

e Registration ends on the day courses begin.

e Last day to drop or add class is approximately one week after class start date. [Students may change
their schedule without financial penalty, or effect on GPA.]
e The census (the ‘head count’ and basis for e-College charges) should be performed at least two days

after the “Last Day to Add/Drop” to allow for all the registration changes to be properly recorded.

e Last day to withdraw is approximately eight weeks after add/drop date (except in summer, when it’s
approximately four weeks). [Withdrawal includes implicit financial penalty since there is no refund or

exchange allowance, but there is no effect on GPA, as long as student is passing at the time the
course is dropped.]



